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                       ABSTRACT 
 
The personality Right is one of the core values of the civil law protection. In the 
traditional civil law concept, the system of the right of personality is set up for 
spiritual benefit of mankind, it is one of the fundamental rights for people. So the 
rights of personality cannot be transferred, cannot win the profits by using it. This 
view is applicable for a long time. But with the economic development, the 
improvement of science and technology, and the popularity of television, multimedia 
and the Internet, the concept of traditional personality right theory cannot explain 
much complicated phenomena. It is very common that many business activities using 
character image, name, body in their advertising propagandas and promotion activities. 
In the process of commercialization, with the help of modern methods, many specific 
personality rights have been separated from the body of personality right and bring 
real economic benefits. When human’s body or a part of it is used in the 
commercialization, the law lags behind the social life and do not solve the problem of 
the commercialization of personality rights. After many scholars have studied and 
researched, they are divided into two categories: one is the mode of intellectual 
property rights should be protected; the other is the mode of  the personality right 
law pattern should be protected, they thought the commercialization of personality 
rights should not set up new rights, only to improve fully the protection of the existing 
legislation to implement. The research of our current legislation, the 
commercialization of personality rights has not been clearly defined, therefore, this 
topic is the research object of this paper. I analyzed the connotation of the 
commercialization of personality rights, mainly the problems of the 
commercialization of personality rights of legal. I also thought about the mode how to 
build our country's system about the commercialization of personality rights. The 
paper is divided into five parts, including introduction, the first chapter to the three 
chapter, the conclusion.  














rights.This chapter firstly analyzed and defined the connotation of personality right, 
commercialization, and the commercialization of personality rights. This chapter 
summarized the characteristics of the commercialization of personality rights and 
analysed some types of name, portrait, voice of the commercialization of personality 
rights.Secondly, In this chapter, I analyzed the necessity of the commercialization of 
personality rights. Finally, I introduced the mode of the main commercialization of 
personality rights legal, Through comparison and analysis, I summed up the 
significance of the experience of China's legal protection of the commercialization of 
personality rights model. 
The second chapter  introduces  the existed problems of the commercialization 
of personality rights in our legal system .This chapter introduces that the legal system 
is involved in the commercialization of personality rights in China on the personality 
right law, copyright law, trademark law, Anti-unfair competition law, and analyzes 
the shortage of protection dilemma, pointed out that it is only the system of protection 
can meet with the rapid development of personality rights, and proposed to establish 
completely the commercialization of personality rights protection mode in the 
framework system of personality right. 
The third chapter introduces the construction of legal protection mode of the 
commercialization of personality rights. This chapter discusses the legal protection 
mode of China's construction of the commercialization of personality rights to 
promote the healthy development of China's the commercialization of personality 
rights. Firstly, the commercialization of personality rights protection system is set up 
in the system of personality right, admitted the right of personality that the 
connotation of economic interests and analyzed from the transfer inheritance 
perspective; Secondly, discussed how to carry on the judicial protection, mainly from 
the angle of the proposal for the judicial protection; Finally, to find the balance 
between the interests of individual interests and social point of views, and to analyze 
the necessary restrictions of the commercialization of personality right from the right, 
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